GTC bets big on low tobacco cigarette

Our Burean
Hyderabad, Sepr. 27
Having come up with the
warld's first low tobaceo ciga-
rette and patented it, GTC In-
dustries Ltd, formerly Golden
Tubacco Company, is now cyve-
ing a share of sround 10 percent
in the Rs 253,000-crore Indian
cigarerte market by 2004 for its
25 per cent low tobacee prod-

uct, Tae Tabace',
Finding cocouraging  re-

sponse from beth the consum-
ers amd regulatary voviromment
lor Jow tobaccy cigarerces, it
plans to go ageressive in build-
ing brand ‘Loe Tahae!, promot-
ing low tobacco concept and
stepping up its marketing and
point of sale aclivities signil-
icantly, the GTC Director, Sales
and Marketing, Mr Amar Sinha,
said, e
Addressing newspersons an
the eve of the nativnal launch of

‘Loe Tabac’ here, he said the
company 1& berting big an the
low tobacco cigarette m aup-
ment its glalual presence,

stating that low tobaceo cig-
arettes & poing o be integral
part of GTC's carporate strate-
gy, he saftt wohacco consump-
tion in the couniry is on the rise
across segments and  Toian
consumers want saler  and
healthier produces,

He said for ‘Loe Tubae, GTC

recduced the quantum of mhag-
en in cigaremee by 25 per vent,
By virtue of substitating tobac-
co by smohcable ingredients,
the company found up to 50 per
cent reduction in the levels of
texicily and  carcinogenicily.
The leading rescarch institutes
of the U, the UK and India
have validated the findings of
clinical rescarch conducted hy
the compuny, he said,

GTC would contioue its Fe-

search effores to come nur with
mare low tobacco products.
The focus would be mostly an
the US and European markets.

“We have already readied
and Bended our nexe innova-
tive low tobacca cigareme prod-
ucl with 50 per cent less
tobacco with a focus on the
vxports market We cxpect the
first consignment 1o be export-
ed in the next 60-20 days,” Mr
Sinha sadd.



